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Hand in Hand

UAE Year Of Purpose

=

All those who call the UAE
home; citizens and residents of
all ages and backgrounds

Through impactful , initiativ /\ \ f-\Emergent future
and products, in collaboration ambitions and topics

with and engaging narrative Connect people of the UAE with government of interest
across media file holders and - . -
experts priorities to catalyse behavior change

w Pushing society forward
towards a common goal
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About Year of Community 2025

UAE President HH Sheikh Mohammed Bin Zayed Al Nahyan has declared 2025 as
the Year of Community under the slogan 'Hand in Hand' in a national initiative that
reflects the leadership’s vision to foster a united and empowered community.

The initiative is overseen by His Highness Sheikh Mansour bin Zayed Al Nahyan,
Vice President, Deputy Prime Minister, and Chairman of the Presidential Court, along
with Her Highness Sheikha Mariam bint Mohamed bin Zayed Al Nahyan, Deputy
Chairperson of the Presidential Court for National Projects.

This Partners Kit is designed to empower government entities, both local and
federal, to actively participate in the Year of Community 2025 in meaningful ways.

By coming together hand in hand, we can foster a culture of connection,
contribution, and growth, ensuring that the impact of the Year of Community extends
far beyond 2025.
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Our Narrative

Our communities have always been rooted in values that endure through time—ambition and humanity,
optimism and resilience, authenticity and openness. These values have shaped who we are and the bonds
we share.

This year, we come together as one to honor these values, deepen our connections, celebrate our shared
heritage, and embrace the potential within every individual to contribute to the story of our nation.

Our strength has always come from the connections we nurture —within families, across generations, and
throughout communities. These bonds form the foundation of our identity. By preserving our cultural heritage,
passing on wisdom from one generation to the next, and creating spaces where collaboration and belonging
thrive, we strengthen the social fabric that holds us together.

We are united by a shared responsibility to build the nation and care for one another. Through acts of
service, volunteerism, and initiatives that make an impact, each of us has a role to play. By lifting one another up
and working side by side, we create a culture of support and shared success where no one is left behind.

Our future depends on unlocking the potential of everyone who calls the UAE home. By developing skills,
fostering talent, and championing innovation in areas like entrepreneurship and Al, we can open doors to
inclusive growth and create opportunities that will echo for generations to come.

With resilience, ambition, and authenticity as our guide, we will walk hand in hand, do our part, and pass on
this knowledge to shape a future full of limitless possibilities —for ourselves, our communities, and the
land we proudly call home.
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Year of Community

Purpose + Objectives

Rooted in the UAE values of resilience, ambition and openness, this year will ‘
foster a united and empowered community by inspiring behaviors that: 0
+ Strengthen family and social bonds ‘ @
+ Embrace shared responsibility
+ Unlock potential for sustainable growth ‘%
®©
3

Objectives ?

Strengthen community bonds within families and communities by preserving
cultural heritage, nurturing intergenerational ties, and creating inclusive spaces for ’
collaboration, belonging, and shared experiences.

Promote shared responsibility for all who call the UAE home to contribute actively to
society through service, volunteerism, and impactful initiatives, promoting mutual care
and driving collective progress.

Unlock potential and capabilities across individuals, families, and organisations by
building skills, fostering talent, and embracing innovation in areas like
entrepreneurship and emerging industries such as Al as well as other UAE priority
areas, to enable inclusive growth and a lasting positive impact.
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A Collective Call to Action “ M m

The Year of Community is a nationwide initiative designed to unite, empower, and inspire individuals, organisations, and communities

to actively contribute to a stronger, more cohesive society.

= 1

This framework provides a harmonious and inclusive vision that encourages organic participation while ensuring all efforts align under a shared purpose.

Goals:

Strengthen community bonds:

+ Strong Family Foundations: Strengthen
family bonds as the foundation of a resilient
community

+ Connected Communities: Embrace an

environment of where people of all
backgrounds can celebrate shared values
and build bridges of mutual understanding

Promote shared responsibility:

+

A culture of Giving: Mobilise individuals,
businesses, and institutions to give back through
donations, in-kind contributions, and philanthropy

Social Responsibility: Inspire individuals,
businesses, and third sector organisations to make
community well-being and volunteerism a core part
of their values and actions, creating lasting positive
impact for society

Unlock potential and capabilities:

+

Capacity Building: Strengthen the skills,
knowledge, and capabilities of individuals and
organisations to enhance their role in driving
social development

Innovation: Foster a culture of creativity by
supporting initiatives that encourage new
ideas, social entrepreneurship, and innovative
solutions to challenges
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How to design your Year of Community initiative?

Create your own initiatives to support the objectives of the Year of Community by following this framework. Feel free to design your initiatives as you see fit or be inspired by the
ideas provided in the next section “Ways to Collaborate”

Primary Audience Objective Alignment

Who is the intended Which of the 3 objectives
audience with this does your initiative
initiative? reach?

D General public
D Families

D School students

D Organisations

Tip: Use the provided Initiatives Form to guide and report on your initiative.

OoooOoo0Oon

Initiative Type

Event

Volunteering

Programme

Campaign

Lecture/talk

Grant/funding

Impact Metrics

Reach Understanding

D Broad D Low
D Targeted D High
Engagement Impact

D Low D Short-term
D High D Long-term

Sustainability

D One-time
D On-going

= 1
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(Third Sector 2. Community Grants and Funding 1. Community Events
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Unlock challenges by collaborating on Provide strategic funding to support initiatives Lead the way in organising impactful,
community-driven solutions, leveraging your that strengthen social cohesion, promote multicultural events and festivals that
expertise to design, implement, and scale volunteering, and drive meaningful community celebrate diversity, foster belonging, and
initiatives that address key social issues impact. strengthen connections across communities.

effectively.
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Culture Walks

Organise “Culture Walks”, a guided explorations
through historic sites, traditional markets, and
heritage districts. These walks provide a unique
opportunity for participants to engage in mindful
movement, unwind, and reconnect with the rich
cultural heritage of their surroundings.

arget Audience: Young professionals, families fand]|
wellness-focused individuals

Breaking Bread

Launch a collaborative dining initiative “Breaking
Bread” among existing restaurants and spaces
to become vibrant hubs for themed supper
clubs, open gatherings, and curated events.
This can be achieved either internally or through
partnerships with existing dining establishments,
which will help amplify engagement, foster
meaningful discussions, and create unforgettable
shared experiences.

arget Audience: Young professionals,
University students, families.|

= 1
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Dukkan EIl Freej

Help setting up Dukkan El Freej in local

communities by providing dedicated spaces where
residents can drop off items they no longer need
and pick up what they can use —completely free.
This initiative will promote sustainability, encourage

generosity, and strengthen community bonds by
facilitating the exchange of books, clothes, home
essentials, and kids' toys.

arget Audience: Families, youth, communi

lorganisers, small businesses, and workplace

Breaking Bread

Encourage individuals and families across the
Third sector to disconnect from social media,
emails, and digital distractions for two to
three hours every Sunday. Provide creative and
meaningful activity ideas—outdoor adventures,
mindfulness exercises or family bonding
games—to help them make the most of this
time. By stepping away from screens,
participants can be more present, engaged, and
connected with themselves and their
communities.

arget Audience: Full-time employees, fitness
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Prepare and organise scheduled school trips to
E introduce volunteerism as a concept, encouraging
% children to actively shape their communities

ABASS '\\Dﬁ‘

through monthly-themed volunteering
activities—whether it’s environmental cleanup,
helping neighbors, or spreading kindness. By
involving young minds in these acts of service, we
nurture their sense of responsibility, empathy, and
community spirit.

arget Audience: Children, parents, schools, and

RNATIONA

Dukkan EIl Freej

Launch a role-reversal initiative where teenagers
mentor local entities on youth trends, social
media, and Al, creating paid opportunities for
young talent. Through interactive workshops,
case studies, and social experiments, entities
will gain firsthand insight into the value of hiring
youth, while young professionals acquire
real-world experience and visibility.

arget Audience: Youth and working|

professional

Reverse Internship

= O
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Reverse Internship

Create an interactive guide that breaks down
government policies and regulations for home
businesses, freelancers, and small startups into
simple, actionable steps. Include real-life
case studies, expert Q&As, and a legal
checklist to cover topics like licensing, funding,
taxation, and Al integration, helping aspiring
entrepreneurs and small business owners
navigate the requirements and scale with
confidence.

arget Audience: Entrepreneurs and Startup
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Hand inHand "~

Community Grants and Funding

Here is a suggested list* for advancing development across the UAE, from SME funding to digital lending solutions. Some are dedicated to fostering innovation in Al and technology,
while others focus on societal change through community projects and capacity building. Each plays a unique role in addressing local and global challenges, providing ample
opportunities for impactful funding and collaboration.

- _ o

. . ) _— Email: info@thefund.ae
The Mohammed bin Rashid Fund SME funding for Emirati entrepreneurs. Phone: +971 600 555559

Entrepreneurial ecosystems in emerging and underserved

Endeavor Email: uae@endeavor.org
markets.

. - . . Email: investors@beehive.ae
Beehive Digital SME lending for UAE businesses. Phone: +971 4 550 6700

. . Email: info@khalifafund.ae
Khalifa Fund Growth of SMEs in the UAE. Phone: 600500506
Hub71+ Supports startups innovation in different sectors including Al. Email: info@hub71.com
Emirates Foundation Volunteering, Capacity building, and Social Behavior. Phone: 800 742222
Al Qasimi Foundation Social, Cultural, and Economic Development. S Bl L M L)

Phone: 971 7 233 8060

Important note: the list is intended for inspiration and does not represent a comprehensive compilation of all available opportunities in the UAE. 28
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https://www.thefund.ae/
mailto:uae@endeavor.org
https://uae.endeavor.org/
https://www.beehive.ae/investor-registration/
mailto:info@khalifafund.ae
https://www.khalifafund.ae/
mailto:info@hub71.com
https://www.hub71.com/partners/apply
https://www.emiratesfoundation.ae/ar/partners/becomepartner
mailto:info@alqasimifoundation.rak.ae
https://www.alqasimifoundation.com/ar/community-grants
mailto:info@volunteers.ae
https://www.volunteers.ae/en/sanid
https://www.emiratesrc.ae/
mailto:help@dfwac.ae
https://www.dfwac.ae/
mailto:admin@smartlifefoundation.org
https://smartlifefoundation.org/
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mailto:supportSCHS@schs.sharjah.ae
https://www.schs.ae/en
mailto:info@maan.gov.ae
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Partnerships with Nonprofit Organisations (Third Sector)

Here is a suggested list*of Nonprofit Organisations (Third Sector) tackling important social challenges in the UAE, across diverse communities. We hope this
serves as inspiration as you explore collaboration opportunities. Through your support, we can drive initiatives that create a lasting, meaningful impact on the

community

Name (Click to visit)
SANID

UAE Red Crescent Authority

DEWAC (The Dubai Foundation for Women and Children)

Smart Life Foundation

Sedra Foundation

Sharijah City For Humanitarian Services

Authority of Social Contribution - Ma’an

SANID trains certified volunteers to enhance community
resilience and emergency preparedness, ensuring swift
and effective crisis response.

Local and International Humanitarian Impact across
different sectors and topics

Non-profit shelter for women and children victims of
domestic violence, child abuse, and human trafficking.

Empowers blue-collar workers through education,
mentoring, and personal development.

Help build a barrier free and fair community for People Of
Determination.

Aims to advance the Arab family and develop the social
services it needs.

Empower nonprofits, social enterprises, and volunteer
groups in Abu Dhabi through extensive, sustainable and
innovative funding programmes

Important note: the list is intended for inspiration and does not represent a comprehensive compilation of all available opportunities in the UAE.

Contact Details

Email: info@volunteers.ae
Phone: 800 86523

Email: hilal@rcuae.ae
Phone: 800 733

Email: help@dfwac.ae

Phone: 04-6060300

Email: admin@smartlifefoundation.org
Email: info@sedra.org

Email: supportSCHS@schs.sharjah.ae

Email: info@maan.gov.ae
Phone: 800 555
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https://www.emiratesrc.ae/
https://www.dfwac.ae/
https://smartlifefoundation.org/
https://sedra.org/about/
https://www.schs.ae/en
https://fundraise.maan.gov.ae/en/projects
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Impact Metrics

The metrics focus on reach, understanding, engagement, impact, and sustainability, providing clear benchmarks for assessing the effectiveness of initiatives.
We invite all partners to align with these metrics to maximise their efforts and create lasting value beyond 2025.

Reach (Broad vs. Understanding (Low vs. Engagement (Low vs. Impact (Short vs. Sustainability (One-Time
Targeted) High) High) Long-Term) vs. Ongoing)

v Broad reach: total v % of participants v Event attendance v/ Short term: % of v If initiatives that will

audience reached (news reporting increased (registrations, check-ins) intended behaviours to continue post-2025

announcements, website understanding of their role adopt as reported by (partners confirming

visits, social media reach) in YoC (pre and v Participation rate participants (pre and continuation)
post-initiative survey) (participation hours logged post-initiative survey)

v Targeted reach: % of - to compare with v Number of years these

target audience reached v % of participants who attendance rate) v Long term: % actual initiatives are planned to

(e.g., youth, blue-collar recall key messages after a increase in reported continue for

workers, entrepreneurs) set period (tracking surveys) behavior change (1-year

survey post-initiative)
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Brand Usage

Hand in Hand

In this section, you will find ways to include the
brand in your activities and communication,

including:
+ Logomark and its variations
+ Typography
+ Colors
+ Co-branding applications

Alternatively, you can download the extended
Brand Guide from this link.

For any brand support needs, kindly connect with
brand@uaeyearof.ae

i radl gyl wlolasiuwl

RVIRLY]

4ol dysll nad Gb pundll 1d2 § g
JLasl Jilwgg Sibnuiil § gaizall Ala)
1Jading

aclgiig jlaidl

bl

olgl¥l

asylivall dy radl digJl wlinbs

+ + + +

142 e & radl digl Jus Jrasd eKiSay LS
bl

&0 Jolgtl = colludiwdl of acluall
brand@uaeyearof.ae

= 1

36


https://api.uaeyearof.ae/uploads/Ex_UAE_YOC_2025_Stakeholder_Brand_Guideline_28c29e178f.pdf
mailto:brand@uaeyearof.ae
https://api.uaeyearof.ae/uploads/Ex_UAE_YOC_2025_Stakeholder_Brand_Guideline_28c29e178f.pdf
https://api.uaeyearof.ae/uploads/Ex_UAE_YOC_2025_Stakeholder_Brand_Guideline_28c29e178f.pdf
mailto:brand@uaeyearof.ae
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Logomark

Year of Community

go—inall plc

YEAR OF COMMUNITY
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Primary logomark

Click here to download

UAE

&A_i'adl pu

YEAR OF COMMUNITY

pe!l UAE
Secondary logomark Seill jlaidl
Click here to download L o Jrasil
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Colored Primary logomark Oglall M,JI Jadl
Click here to download L o Jrasil
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https://drive.google.com/drive/folders/1RKNI75ZArSxwW8c-FqAePlky0scF50-3
https://drive.google.com/drive/folders/1WxZUenv4XozQMuea0i_tvgWWzhyIDflb?usp=drive_link
https://drive.google.com/drive/folders/1G4q7mi7zv93jqNpi-3PU41Z1m7OstsB8
https://drive.google.com/drive/folders/1G4q7mi7zv93jqNpi-3PU41Z1m7OstsB8
https://drive.google.com/drive/folders/1G4q7mi7zv93jqNpi-3PU41Z1m7OstsB8
https://drive.google.com/drive/folders/1G4q7mi7zv93jqNpi-3PU41Z1m7OstsB8
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Typography

Year of Community

Primary Font

LOREM IPSUM

AKZIDENZ GROTESK STD

Click here to download

Secondary Font

English Fonts

G-Slides:
HELVETICA
Version Light & Bold only

MS Word:
HELVETICA
Version Light & Bold Condensed only
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29LT ZARID SANS
Lo (0 Jraill
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G-Slides:
IBM Plex Arabic
Different Versions from light to bold.

MS Word:
29LT ZARID SANS
Different Versions from light to bold
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https://drive.google.com/drive/folders/1IELFL31l5d1DsCcMSCXeNN6-EnZD22T4?usp=drive_link
https://drive.google.com/drive/folders/1bMtK0iNFVY2ludun6yDcO3P_YARJmF_3?usp=drive_link
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Colors

Year of Community

COMOYOKO
R 255 G 255 B 255
#FFFFFF

PANTONE BLACK 7 C
C71M65Y67K77
R28 G 28 B 26
#1C1C19

Click here to download

PANTONE 5315 C
C7M7Y0K4

R 231 G 230 B 233
#E7EGE9

PANTONE WARM GRAY 4 C
C14M14Y 16 K 30

R 174 G 169 B 161
#AEA9A1

PANTONE 468 C
C7M12Y36KO0
R 232 G 204 B 159
#E8CCOF

PANTONE WARM GRAY 1 C
C5M5Y10KO0

R 239 G 234 B 224
#EFE9DD

PANTONE 7587 C
C21M75Y81K26
R 149 G 80 B 54
#955036

PANTONE 7579 C
C19M76 YB82K7
R 192 G 90 B 61
#D15133

PANTONE 7576 C
C7M66Y71K1
R 218 G 129 B 96
#DA8B160

PANTONE 7571 C
C22M55Y90KS5
R 191 G 123 B 56
#CB7722

PANTONE 2317 C
C29M46YB3KS5
R 177 G 136 B 102
#B88660

PANTONE 5295 C
C20M20YO0KS8
R 196 G 186 B 214
#C4BAD6

PANTONE 2717 C
C41M23YO0KO
R 147 G 177 B 223
#93B1DF

PANTONE 2935 C
C100M52Y0KO
R9G76B 161
#094CA1

PANTONE 381 C
C28MOYB87KO
R 204 G 224 B 99
#CCEO063

PANTONE 7409 C
COM27Y92KO0
R241G 177 B 81
#F1B151

3
Olgl3l
Raizall ale
PANTONE 624 C
C49M22Y44K1

R 137 G 167 B 149
#81A793

PANTONE 5383 C
C68M37Y32K3
R 90 G 135 B 152
#4E8999

PANTONE COOL GRAY 10 C
C44M34Y22K77

R85 G 86B99

#555663

PANTONE 2767 C
C100M71YO0KE66
R26 G39B70
#1A2746

PANTONE 7616 C
C9M74Y72K70
R88 G61B49
#583D31

Lo 50 Jpasill

= 1

39


https://drive.google.com/drive/folders/1kBiWwcmxtNRC9XbZogvdD4P8A3TMIzcH
https://drive.google.com/drive/folders/1kBiWwcmxtNRC9XbZogvdD4P8A3TMIzcH
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Co-branding Applications

Year of Community

Email Signature

Download here

@UAEYEAROF
#UAES54

S5l 2yl g:8oi
Lo 0 Jramdll

Meeting Background  wlelaisdl ddls
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Download here
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Wallpapers wlals Editable Poster
Download here L (40 Juasdll Download here

@UAEYEAROF
#UAE54

Loy 0 el
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@UAEYEAROF
#UAE54

Social Posts wljgdnio
Download here L (10 Jyasill
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https://drive.google.com/drive/folders/1z6DIfTONY-Po2uHPpqAQ7_IxTtJUS4Qw?usp=sharing
https://drive.google.com/drive/folders/1z6DIfTONY-Po2uHPpqAQ7_IxTtJUS4Qw?usp=sharing
https://drive.google.com/drive/folders/125sk6mFYzoNAxCkf3_Qlv7f_emFmeBCZ?usp=drive_link
https://drive.google.com/drive/folders/125sk6mFYzoNAxCkf3_Qlv7f_emFmeBCZ?usp=drive_link
https://drive.google.com/drive/folders/1SF6Bn1IB1dqmuCMWv-xqd0H99RFgs85s?usp=sharing
https://drive.google.com/drive/folders/1SF6Bn1IB1dqmuCMWv-xqd0H99RFgs85s?usp=sharing
https://drive.google.com/drive/folders/1VCR9uSher4ghF-CbyoE69hiBAK9kDJE0?usp=sharing
https://drive.google.com/drive/folders/1VCR9uSher4ghF-CbyoE69hiBAK9kDJE0?usp=sharing
https://drive.google.com/drive/folders/1Dya-4QzPtUsiqdMM9WCbGwhUAKmq7lhU?usp=sharing
https://drive.google.com/drive/folders/1Dya-4QzPtUsiqdMM9WCbGwhUAKmq7lhU?usp=sharing

._\_L/LU
Hand in Haﬂd

= 1

Primary Tagline Gl il
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Minimum size
1.8cm x 3.6cm
(the size applies to all the
tagline variations)
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Click here to download
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https://drive.google.com/drive/u/0/folders/1kZsqRLYPsSQH1WCUAciEK4TiBB3NiH3f
https://drive.google.com/drive/u/0/folders/1kZsqRLYPsSQH1WCUAciEK4TiBB3NiH3f
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UAE Emojis

@

1.Emirati 2.Emirati
Female Male

e J, ©
£ >

11.Takkiyah 12.Lugaimat

21.Falcon 22.Camel

Click here to download

@

3.Emirati Boy 4. Emirati Girl
13.Dallah 14.Fenyal
L r
v e o
23.Ghazel

24.Emirati Boy
+ Resident Boy

5.Emirati
Grandmother

ém -
15.Harees
Pot

-
ﬂ‘ -

25.Emirati
Girl
+ Resident

—
e

6.Emirati 7.Shaking
Grandfather Hands /
Female

16.Volunteer 17.Majlis Bench

Vest

26.Emirati + 27 .Emirati
Resident Home
Astronaut

duilyle] dy yuusi j94,

:\@

8.Shaking 9.Medkhan 10.UAE Flag
Hands / Male
18.Fire Fighter 19.Palm 20.Ghaff
Tree Leaf
)
&£
28.POD 29.POD Female 30.Emirati
Male Darwaza
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https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
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UAE Emojis
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1.Emirati 2.Emirati
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+ Resident Boy

5.Emirati
Grandmother
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6.Emirati 7.Shaking
Grandfather Hands /
Female

16.Volunteer 17.Majlis Bench
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Astronaut
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= 1

43


https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
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UAE Emojis

%

31.Emirati 32.Baqgala

Heart / Love

& O

41. Scientist 42. Candy Box

o)
9)

AA

51.Emirati Male 52.Resident
V2 Male

Click here to download
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33.Hand Giving
A Date

43.Ayaala

53.Resident
Female

“

34.Hands
Circle

L R4S
&

44 Nashaat

54.Dates
In a Box

35.Henna
Hands

|

45.UAE
Heart V2

36.Louz Box

A
08
46.Girl In
Thoub

37. Teacher

47 .Emirati House
With Lights

38.Emirati Boy +
Resident

4V

L 4

48.High Five
Henna Hands

duilyle] dy yuusi j94,

39.UAE 40.Doctor
Bow
49.Mangoes 50.Emirati
Box Female V2
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https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
https://drive.google.com/drive/u/0/folders/1mtmvC6s64XybrVVG0gyfqyFZGDEK3sH6
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Layout Systems
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Click here to download
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https://drive.google.com/drive/u/0/folders/1BYgFL7gOjcMeulnXGGdovcGqOWnPz27_
https://drive.google.com/drive/u/0/folders/1BYgFL7gOjcMeulnXGGdovcGqOWnPz27_
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https://drive.google.com/drive/u/0/folders/1Q45z6HdAxjnOD4NqSBfekC9cPllW1PIQ
https://drive.google.com/drive/u/0/folders/1Q45z6HdAxjnOD4NqSBfekC9cPllW1PIQ
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Supporting Messages

Year of Community
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For your statements, press releases, and other media use about the Year of Community and your contribution to it, we suggest the below messages. These messages are aligned
to the year’s strategy and tone of voice. Feel free to modify them for your specific uses as you see fit without losing the strategic purpose.

About the Year of Community

“The Year of Community is a call for everyone who calls the UAE home to celebrate the shared values that unite us—ambition and humanity, optimism and resilience,
authenticity and openness—and to deepen the bonds that bring us together, building an inclusive and thriving future for all.”

1. Strengthening Community Bonds

“Our strength lies in the connections we nurture
within our families and communities across
generations. By enhancing these bonds, we
create a united and empowered society for
ourselves and future generations.”

2. Shared Responsibility

“With a spirit of togetherness and shared
responsibility, we work together through acts of
service, volunteerism and community initiatives to
serve the nation and create a lasting positive
impact.”

3. Unlocking Potential

“Together, we contribute to building the UAE’s
future by investing in our community’s potential,
developing talents, and supporting innovation,
paving the way for sustainable growth and
opportunities.”
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