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Partners Kit

Year of Community

Introduction to Year of Community

+ Narrative
+ Purpose
+ Framework

Ways to Collaborate
+ Events
+ Hands On Experience
+ Online Campaigns

Impact Metrics

Brand

Supporting Messages
Stay Connected
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Hand in Hand

UAE Year Of Purpose

=

All those who call the UAE
home; citizens and residents of
all ages and backgrounds

Through impactful , initiativ /\ \ f-\Emergent future
and products, in collaboration ambitions and topics

with and engaging narrative Connect people of the UAE with government of interest
across media file holders and - .. -
experts priorities to catalyse behavior change

w Pushing society forward
towards a common goal



5
4

MMMM@ wgw
LL/K&JW.MM.M Mé@

MMMAM@ wzuw
;LJ\_/KUMMMU

AW

0

2025 gaizmall ple Joo

2025 le papass dasiall dyyell Shledl Ags Gus) s JT ol o dame gudd] gamd] wislo el
clulaio gotze el ol 8308 Ay S duibog B3k § " 100" )lad cio "gaizmall ple” (oS
S3509

oy ehigll Gulze Gy U Agall Gy 8L ol JT iy o s9aie guddl gaw 8psliall le Bty
&liall gogad Awbl olgs Gy BU 0l JT by ¢ dame ey @ape sl gawg bl lgas
Agibgll

2025 gaizmall ple § dS)Liall ¢y (] gl alall gail @luwdo el dlSpall Juls pras @3
dslo gl

5@ Lo ] gaizall ple 1l siay O g gbailly &5 Linally Juolgt] 4915 fyje o LiSay i 133 Lilac o]
.2025 ale 40 a0l




‘0*0‘ 0‘ 0'
S AY
|, gl

o N,

ok ok
N N,

© ( © ( ©

= 1

About Year of Community 2025 MMM A.L/%J wéﬂ 1u g

UAE President HH Sheikh Mohammed Bin Zayed Al Nahyan has declared 2025 as
the Year of Community under the slogan 'Hand in Hand' in a national initiative that
reflects the leadership’s vision to foster a united and empowered community.

The initiative is overseen by His Highness Sheikh Mansour bin Zayed Al Nahyan,
Vice President, Deputy Prime Minister, and Chairman of the Presidential Court, along
with Her Highness Sheikha Mariam bint Mohamed bin Zayed Al Nahyan, Deputy
Chairperson of the Presidential Court for National Projects.

This Partners Kit is designed to empower nonprofit organisations (third sector), to
actively participate in the Year of Community 2025 in meaningful ways.

By coming together hand in hand, we can foster a culture of connection,
contribution, and growth, ensuring that the impact of the Year of Community
extends far beyond 2025.
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Our Narrative

Our communities have always been rooted in values that endure through time —ambition and humanity,
optimism and resilience, authenticity and openness. These values have shaped who we are and the
bonds we share.

This year, we come together as one to honor these values, deepen our connections, celebrate our
shared heritage, and embrace the potential within every individual to contribute to the story of our
nation.

Our strength has always come from the connections we nurture —within families, across generations,
and throughout communities. These bonds form the foundation of our identity. By preserving our cultural
heritage, passing on wisdom from one generation to the next, and creating spaces where collaboration and
belonging thrive, we strengthen the social fabric that holds us together.

We are united by a shared responsibility to build the nation and care for one another. Through acts of
service, volunteerism, and initiatives that make an impact, each of us has a role to play. By lifting one
another up and working side by side, we create a culture of support and shared success where no one is
left behind.

Our future depends on unlocking the potential of everyone who calls the UAE home. By developing skills,
fostering talent, and championing innovation in areas like entrepreneurship and Al, we can open doors to
inclusive growth and create opportunities that will echo for generations to come.

With resilience, ambition, and authenticity as our guide, we will walk hand in hand, do our part, and pass
on this knowledge to shape a future full of limitless possibilities—for ourselves, our communities,
and the land we proudly call home.
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Year of Community

Purpose

Rooted in the UAE values of resilience, ambition and openness, this
year will foster a united and empowered community by inspiring
behaviours that:

+ Strengthen family and social bonds
+ Embrace shared responsibility

+ Unlock potential for sustainable growth .

Objectives

Strengthen community bonds within families and communities by preserving
cultural heritage, nurturing intergenerational ties, and creating inclusive spaces for
collaboration, belonging, and shared experiences.

Promote shared responsibility for all who call the UAE home to contribute actively
and driving collective progress.

Unlock potential and capabilities across individuals, families, and organisations by
building skills, fostering talent, and embracing innovation in areas like
entrepreneurship and emerging industries such as Al as well as other UAE priority
areas, to enable inclusive growth and a lasting positive impact.

society through service, volunteerism, and impactful initiatives, promoting mutual care
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A Collective Call to Action “ M m

The Year of Community is a nationwide initiative designed to unite, empower, and inspire individuals, organisations, and communities

to actively contribute to a stronger, more cohesive society.

This framework provides a harmonious and inclusive vision that encourages organic participation while ensuring all efforts align under a shared purpose.

Goals:

Strengthen community bonds:
+ Strong Family Foundations: Strengthen
family bonds as the foundation of a resilient
community

+ Connected Communities: Embrace an
environment of where people of all
backgrounds can celebrate shared values
and build bridges of mutual understanding

Promote shared responsibility:

+

A culture of Giving: Mobilise individuals,
businesses, and institutions to give back through
donations, in-kind contributions, and philanthropy

Social Responsibility: Inspire individuals,
businesses, and third sector organisations to make
community well-being and volunteerism a core part
of their values and actions, creating lasting positive
impact for society

Unlock potential and capabilities:

+

Capacity Building: Strengthen the skills,
knowledge, and capabilities of individuals and
organisations to enhance their role in driving
social development

Innovation: Foster a culture of creativity by
supporting initiatives that encourage new
ideas, social entrepreneurship, and innovative
solutions to challenges
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How to design your Year of Community initiative?

Create your own initiatives to support the objectives of the Year of Community by following this framework. Eeel free to design your initiatives as you see fit or be inspired by the ideas
provided in the next section “Ways to Collaborate”

Primary Audience Objective Alignment

Initiative Type Impact Metrics

Who is the intended Which of the 3 objectives Event Reach Understanding
audience with this does your initiative D Broad D Low
initiative? reach?

Volunteerin
9 D Targeted D High

D General public Programme

[ Famites

D School students

+ Engagement  Impact

Campaign D Low D Short-term
High Long-term
Lecture/talk D 9 D ¢

Grant/funding Sustainability

D One-time
D On-going

D Organisations

D Other

OoooOoo0Oon

Other

Tip: Use the provided Initiatives Form to guide and report on your initiative.
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Ways to Collaborate

Ideas for your initiatives

ol pe wlladl .3

3. Online Campaigns

dilasll 6l .2
2. Hands On Experience
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1. Community Events
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Utilize social media to promote volunteering
and fundraising by simplifying regulations for
the public, while partnering with influencers
and content creators to maximize reach and
engagement.
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Foster environments for knowledge exchange
and provide meaningful, hands-on
opportunities that empower individuals and
entities to grow, connect, and actively engage
with their communities.

bl allg wlled)l @i § 135 53945 19038
clais¥l zg) j3=ig Sqill bz Gl wlolsil sasin
leaizally s16% o bylgyll 69&19

Lead the way in organising impactful,
multicultural events and festivals that
celebrate diversity, foster belonging, and
strengthen connections across communities.
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This section offer practical ideas for activations to help you plan and host oylsig oldled) hasill § eSSackual dilac K81 el i axdy
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Culture Walks

Organise “Culture Walks”, a guided explorations
through historic sites, traditional markets, and
heritage districts. These walks provide a unique
opportunity for participants to engage in mindful
movement, unwind, and reconnect with the rich
cultural heritage of their surroundings.

arget Audience: Young professionals, families fand]|
wellness-focused individuals

Breaking Bread

Launch a collaborative dining initiative “Breaking
Bread” among existing restaurants and spaces
to become vibrant hubs for themed supper
clubs, open gatherings, and curated events.
This can be achieved either internally or through
partnerships with existing dining establishments,
which will help amplify engagement, foster
meaningful discussions, and create unforgettable
shared experiences.

arget Audience: Young professionals,
University students, families.|
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Dukkan EIl Freej

Encourage individuals and families across the
Third sector to disconnect from social media,
emails, and digital distractions for two to
three hours every Sunday. Provide creative and
meaningful activity ideas—outdoor adventures,
mindfulness exercises or family bonding
games—to help them make the most of this
time. By stepping away from screens,
participants can be more present, engaged, and
connected with themselves and their
communities.

arget Audience: Full-time employees, fitness]

Help setting up Dukkan El Freej in local
communities by providing dedicated spaces where
residents can drop off items they no longer need
and pick up what they can use —completely free.
This initiative will promote sustainability, encourage
generosity, and strengthen community bonds by
facilitating the exchange of books, clothes, home
essentials, and kids' toys.

arget Audience: Families, youth, communit

lorganisers, small businesses, and workplace

Breaking Bread
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Proposed Activations

Here are some proposed initiatives that you can implement within your entities to engage with the community and foster inclusivity and connection.

Dukkan EIl Freej

Prepare and organise scheduled school trips to
introduce volunteerism as a concept, encouraging
children to actively shape their communities
through monthly-themed volunteering
activities—whether it’s environmental cleanup,
helping neighbors, or spreading kindness. By
involving young minds in these acts of service, we
nurture their sense of responsibility, empathy, and
community spirit.

arget Audience: Children, parents, schools, and

Reverse Internship

Launch a role-reversal initiative where teenagers
mentor local entities on youth trends, social
media, and Al, creating paid opportunities for
young talent. Through interactive workshops,
case studies, and social experiments, entities
will gain firsthand insight into the value of hiring
youth, while young professionals acquire
real-world experience and visibility.

arget Audience: Youth and working|

professional
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Offering Internships

Providing more internship opportunities within your entity
not only nurtures a sense of giving among youth but
also fosters a direct connection with your
organisation. These opportunities create a meaningful
impact by integrating young individuals into the
volunteering space, offering them valuable insights
into its operations while empowering them to
contribute to the community.
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Promote Volunteering

Make sure to actively promote volunteering
opportunities through Volunteers.ae, the central hub
for volunteerism in the UAE. Establish a communication
channel with private entities to encourage them to share
their opportunities on the platform. This will enhance
visibility, diversify causes, and inspire both
individuals and organisations to take part in
meaningful community initiatives.
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https://www.volunteers.ae/en/
https://www.volunteers.ae/

3. Online Campaigns

Fundraising and volunteering efforts thrive on transparency
and community involvement. This section provides ideas to
raise awareness, clarify regulations, and collaborate with
influencers to build trust, maximise reach, and encourage
meaningful public participation.
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Online Campaigns

Leverage your social media platforms to promote and raise awareness around volunteering and fundraising, while also using the opportunity to clarify any
unclear regulations or processes. This helps make important information more accessible and easier for the public to understand, encouraging greater
participation and compliance. Entities can also use this opportunity to engage social media influencers and content creators to help increase visibility and
reach of the online campaigns.

Below are some examples of how you can activate your social media channels:

Offer clear, step-by-step guides on how to register and get involved as a volunteer.

Raise awareness about the importance and impact of volunteering in the community.

Share the personal and community benefits of volunteering to inspire participation.

Promote volunteering opportunities across different regions of the country to encourage local involvement.
Answer frequently asked questions to remove barriers and encourage first-time volunteers.

Launch interactive challenges to motivate followers to try volunteering (e.g., “Give 5 Hours This Month”).
Clear myths about volunteering (like "There’s always time to do good") to make it more approachable.
Use global observances like International Volunteer Day to increase local conversations and awareness.
Educate the public on approved fundraising processes and legal guidelines to ensure compliance.
Create "How to Fundraise" guides with clear steps and tips tailored to the country’s regulations.

Feature Q&A sessions with experts explaining fundraising rules and best practices.
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Impact Metrics

The metrics focus on reach, understanding, engagement, impact, and sustainability, providing clear benchmarks for assessing the effectiveness of initiatives.
We invite all partners to align with these metrics to maximise their efforts and create lasting value beyond 2025.

Reach (Broad vs. Understanding (Low vs. Engagement (Low vs. Impact (Short vs. Sustainability (One-Time
Targeted) High) High) Long-Term) vs. Ongoing)

v Broad reach: total v % of participants v Event attendance v/ Short term: % of v If initiatives that will

audience reached (news reporting increased (registrations, check-ins) intended behaviours to continue post-2025

announcements, website understanding of their role adopt as reported by (partners confirming

visits, social media reach) in YoC (pre and v Participation rate participants (pre and continuation)
post-initiative survey) (participation hours logged post-initiative survey)

v Targeted reach: % of - to compare with v Number of years these

target audience reached v % of participants who attendance rate) v Long term: % actual initiatives are planned to

(e.g., youth, blue-collar recall key messages after a increase in reported continue for

workers, entrepreneurs) set period (tracking surveys) behavior change (1-year

survey post-initiative)
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Brand Usage

Hand in Hand

In this section, you will find ways to include the
brand in your activities and communication,

including:
+ Logomark and its variations
+ Typography
+ Colors
+ Co-branding applications

Alternatively, you can download the extended
Brand Guide from this link.

For any brand support needs, kindly connect with
brand@uaeyearof.ae
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UAE

&A_i'adl pu

YEAR OF COMMUNITY

pe!l UAE
Secondary logomark Seill jlaidl
Click here to download L o Jrasil

= 1

1
S
-

R = I =

I

=

i

Colored Primary logomark Oglall M,JI Jadl
Click here to download L o Jrasil

36


https://drive.google.com/drive/folders/1RKNI75ZArSxwW8c-FqAePlky0scF50-3
https://drive.google.com/drive/folders/1WxZUenv4XozQMuea0i_tvgWWzhyIDflb?usp=drive_link
https://drive.google.com/drive/folders/1G4q7mi7zv93jqNpi-3PU41Z1m7OstsB8
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Click here to download
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https://drive.google.com/drive/folders/1z6DIfTONY-Po2uHPpqAQ7_IxTtJUS4Qw?usp=sharing
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Supporting Messages

Year of Community
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For your statements, press releases, and other media use about the Year of Community and your contribution to it, we suggest the below messages. These messages are aligned
to the year’s strategy and tone of voice. Feel free to modify them for your specific uses as you see fit without losing the strategic purpose.

About the Year of Community

“The Year of Community is a call for everyone who calls the UAE home to celebrate the shared values that unite us—ambition and humanity, optimism and resilience,
authenticity and openness—and to deepen the bonds that bring us together, building an inclusive and thriving future for all.”

1. Strengthening Community Bonds

“Our strength lies in the connections we nurture
within our families and communities across
generations. By enhancing these bonds, we
create a united and empowered society for
ourselves and future generations.”

2. Shared Responsibility

“With a spirit of togetherness and shared
responsibility, we work together through acts of
service, volunteerism and community initiatives to
serve the nation and create a lasting positive
impact.”

3. Unlocking Potential

“Together, we contribute to building the UAE’s
future by investing in our community’s potential,
developing talents, and supporting innovation,
paving the way for sustainable growth and
opportunities.”
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https://www.instagram.com/uaeyearof/
https://www.youtube.com/@UAEYearOf
https://uaeyearof.ae/
https://twitter.com/uaeyearof
https://www.tiktok.com/@uaeyearof
mailto:media@UAEYearOf.ae
https://www.facebook.com/UAEYearOf/
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Stay Connected

Connect with us:

Instagram:

@UAE YearOf
Connect, Engage & Stay Updated =
. A . X (Twitter)
The Year of Community is a collective journey, and we want you to be a part of it every step of the @UAEYearOf
way!
Facebook
. . - . . . . @QUAEYearOf
Stay informed about events, volunteering opportunities, and inspiring stories by following us on our
official platforms. YouTube
Q@UAE YearOf
Join the conversation, share your experiences, and inspire others using: Tik Tok
#YearOfCommunity #UAE54 @UAEYearOf

Website
https://uaeyearof.ae/

media@UAEYearOf.ae

#gai=all_ale
#YearOfCommunity
#UAE54
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